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Wellbeing is one of the key focus areas in the coming
years

= Social
= Economic
= Healthcare aspects

= Tourism and leisure can become special agents and
allies

= Local assets and resources are essential elements for
sustainability

= Nature and heritage of The




Good opportunities for increased productivity, innovations and new
business formations (Weiermair and Steinhaus, 2003)

Europe, especially new Member States in 2004 could not afford to lag
behind the rest of the world in clustering for the sake of their innovation
and productivity (Ketels and Solvell, 2006)

Medical Tourism Clusters growing worldwide, especially at national level
and cross-border medical tourism

+/Awellness cluster - is natural resources of a geographical location, its
services and infrastructure, the integrated activity of wellness and health
service providers and administrative institutions in creating wellness
products and services meeting the needs of customers” (Hopeniene and
Bagdoniene, 2011)

Wellness clusters help to build trustworthy and strong brands and quality
criteria (Steinhauser and Jochum, 2006)

However, brands of wellness cluster are relatively weakly anchored in
people's minds — only around 50% and younger consumers (Bertsch &
Ostermann, 2011)
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Regional Wellbeing and
Wellness Concepts for the
Balkans and the Danube
ALPINEWELLNESS Region
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